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ISUZU ANNOUNCES ITS SEARCH FOR THE NATIONAL AFTERSCHOOL HERO OF THE YEAR

ISUZU WILL DONATE $1 MILLION IN CONJUNCTION WITH THE

HARD DRIVE SALES EVENT TO ENSURE AMERICA’S SCHOOLS ARE READY FOR THE 21ST CENTURY.

CERRITOS, CA. – October 3, 2000 – Millions of children have nowhere to go once school lets out.  With this in mind, American Isuzu Motors, Inc. has joined into an unprecedented strategic partnership with The Entertainment Industry Foundation to benefit the Afterschool Alliance, a national public/private afterschool partnership, and to recognize community heroes who are making a difference in the lives of children everywhere.

In a nationwide initiative, ISUZU will contribute $1 million to the Afterschool Alliance and other educational charities from the proceeds of The Hard Drive Sales Event, a national promotional campaign from October 2000 to January 2, 2001 in partnership with Gateway Computers.  Concurrent with this contribution, ISUZU will conduct a national search for the ISUZU Afterschool Hero of the Year. 

“At ISUZU, our corporate philosophy has always been to ‘go farther’,” says American Isuzu’s SVP & COO, Bob Reilly.  “Our involvement with the Afterschool Alliance, and our search for the ISUZU Afterschool Hero of the Year on a regional and a national level continues ISUZU’s commitment of supporting education and youth programs, and recognizing heroes in the communities we serve.”
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Rhea Perlman and Danny DeVito, speaking on behalf of the Afterschool Alliance, will formally kick off the search for the ISUZU Afterschool Hero of the Year on October 10 during a press conference at an afterschool program in Los Angeles. During the month of October 2000, kids 9-15 may nominate past or present teachers, volunteers, mentors or afterschool program leaders to win the ISUZU Afterschool Hero of the Year contest.  For many years Ms. Perlman & Mr. DeVito have been tireless supporters of children’s charities.  As part of their efforts on behalf of children and the Afterschool Alliance, Ms. Perlman and Mr. DeVito were invited in May, 2000 to be panelists at the White House Conference on Teenagers, where they spoke on the importance of expanding afterschool programming throughout the United States.  For more information on nominating an afterschool hero, log onto ISUZU’s website at: www.isuzu.com/afterschool.

A panel of education experts will select more than 20 regional finalists from throughout the United States.  Each regional hero will receive a cash contribution for their afterschool program from The Entertainment Industry Foundation, and will be recognized for their support of local afterschool programming.  In December, the national ISUZU Afterschool Hero of the Year will be announced and the honoree will be flown to Washington, DC to be recognized by the Department of Education for their contribution to the lives and futures of children in their community.  The national hero will also receive a grant from The Entertainment Industry Foundation for their afterschool program, as well as a 2001 ISUZU Rodeo Sport Hardtop.
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 “ISUZU and our local dealers are honored to be working with the Afterschool Alliance and The Entertainment Industry Foundation through the Afterschool Hero of the Year awards and our Hard Drive Sales Event.  These programs are designed to enhance public awareness about the important role afterschool programs play in keeping kids safe, helping working families, raising academic performance and helping prepare today’s youth for the 21st Century,” notes Reilly.

ISUZU’s Hard Drive Sales Event is a national consumer sales promotion in partnership with Gateway Computers.  Between October 3, 2000 and January 2, 2001, ISUZU is wiring every customer who purchases a 2001 ISUZU SUV (Rodeo, Rodeo Sport, Trooper or the new VehiCROSS) with a free Gateway computer.  ISUZU will contribute $1 million in proceeds from the program to the Afterschool Alliance and other educational charities.  Consumers will also have the option of wiring America’s classrooms for the 21st Century by donating their Gateway computer to a local afterschool program.  Computer donations may be made by contacting the Afterschool Alliance at (202) 296-9378. 

Research shows juvenile crime triples from 3-8pm and peaks from 3-4pm during the hours after school.  Children without access to afterschool programs are at significant risk of getting poor grades, being victims of crime or participating in antisocial behavior with grave consequences and costs to society.  They are also missing out on tremendous opportunities to learn and grow.   The Afterschool Alliance is a partnership of public, private and non-profit groups committed to raising awareness and expanding resources 
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for afterschool programs.  Working on behalf of American kids and families, the Afterschool Alliance is championing the important role afterschool programs play in the 

lives of children everywhere.  The vision of the Afterschool Alliance is that all children will have access to quality, affordable afterschool programs by 2010.

The Entertainment Industry Foundation (EIF) is the most successful charitable umbrella organization in Hollywood.  Much of their success has resulted from connecting corporate America to Hollywood, raising more than $160 million for a variety of causes – from cancer research to the environment.  “ISUZU’s support of the Afterschool Alliance and children’s charities is an incredible example of corporate leadership,” praised EIF President & CEO, Lisa Paulsen. 

The ISUZU Afterschool Hero of the Year coincides with the launch of a special public service campaign created by the Ad Council sponsored by the Charles Stewart Mott Foundation.  The “Hero Within” spots launch nationally the first week of October.  Nominations for the ISUZU’s Afterschool Hero of the Year may be made during the month of October 2000.  For more information on ISUZU’s Afterschool Hero of the Year Awards, log on to the company’s website at: www.isuzu.com/afterschool/.

Alliance partners include: The Charles Stewart Mott Foundation, the U.S. Dept. of Education, JC Penney Company, Inc., The Advertising Council, The Entertainment Industry Foundation and The Creative Artists Agency Foundation.
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