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NEW NATIONAL POLL OF VOTERS FINDS OVERWHELMING

BI-PARTISAN SUPPORT FOR AFTERSCHOOL PROGRAMS

Afterschool Seen as Good Investment Offering Strong Benefits to Kids, Families & Society

CHICAGO, ILLINOIS – More than four in five voters say that afterschool programs are a necessity in their community.  Most think afterschool programs help working families, provide opportunities to learn, and improve academic achievement.  Seventy-one percent say that families have difficulty finding afterschool programs, and 62 percent are willing to pay $100 more per year in state taxes to allow every child to attend an afterschool program.  Those are among the findings of a new public opinion survey commissioned by the Afterschool Alliance and released here today at a National Conference of State Legislatures meeting.  The telephone survey of 800 voters age 18 and older was conducted by Lake Snell Perry & Associates and The Tarrance Group from June 11 to June 14.  Its margin of error is +/- 3.5 percent.  The survey was funded by the Charles Stewart Mott Foundation and JCPenney.

Nine in ten voters (91 percent) say there should be some type of organized activity or place for children and teens to go after school every day that provides opportunities to learn.  The strong support for afterschool programs crosses all racial, ethnic, geographic and partisan lines, with at least eight in ten voters in every demographic subgroup agreeing with that statement.

“This poll confirms that Americans firmly and strongly support afterschool programs,” said Afterschool Alliance Acting Director Judy Samelson.  “They recognize the benefits these programs provide, from helping working families to providing opportunities to learn to building social skills.  Voters say that afterschool programs are personally important to them, and a strong majority are willing to pay more taxes to support afterschool.”

Other findings from the public opinion survey include:

· More than a third of voters (38 percent) say the biggest problem facing children today is the fact that they are alone and unsupervised.  Another 14 percent say that children who have no adult supervision are too influenced by their peers.

· Seven in ten voters (69 percent) say there are not enough afterschool programs in America today.  Just one in five (19 percent) say there are enough afterschool programs.
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· Fully half of voters want to see daily afterschool programs take place in public schools, while 19 percent favor programs at community organizations like boys’ and girls’ clubs or the YMCA or YWCA.   Three in four respondents (75 percent) say that schools and community organizations should share resources to provide afterschool programs in order to reach more children.

· More than half of voters (51 percent) say that the federal, state or local governments, or public schools should play the largest role in ensuring afterschool programs for children.  Four in five (80 percent) say the federal government should set aside specific funds for afterschool programs.

· Two in three respondents (64 percent) say that businesses should play a major or medium role in helping to develop afterschool programs.

The Afterschool Alliance is a growing partnership of public, private and nonprofit groups committed to raising awareness and expanding resources for afterschool programs.  Initiated by the Charles Stewart Mott Foundation and the U.S. Department of Education, the Alliance includes: JCPenney, The Advertising Council, The Entertainment Industry Foundation, Creative Artists Agency Foundation, and People Magazine.

JCPenney Afterschool, a groundbreaking partnership among JCPenney, Boys and Girls Clubs, YMCA of the USA and public schools with the Afterschool Alliance, is committed to expanding the quality and quantity of affordable afterschool programs.  The initiative will enhance curricula, upgrade facilities, train staff and volunteers, and reach out to kids across the nation.  JCPenney Afterschool strives to help kids succeed by giving them the opportunity to reach their full potential.  JCPenney has committed a total of $30 million in charitable contributions to these partnerships over three years.
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NOTE:
Media review copies of the topline survey are available from Matt Freeman, Sarah Varela or Gretchen Wright at 202/371-1999.
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