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HELPING KIDS FIND THE HERO WITHIN

Afterschool Programs Celebrated in New PSAs

WASHINGTON, DC  --  Are heroes born?  Or are they made?  A multi-faceted new public service campaign redefines what it means to be a hero, noting that “inside every child is a … hero waiting to be discovered.”  The public service announcements (PSAs) celebrate afterschool programs for helping kids develop their scholastic, athletic and creative abilities.  They were unveiled today by U.S. Secretary of Education Richard W. Riley at the Improving America’s Schools conference in Washington, D.C.  The PSAs were developed by the Afterschool Alliance, Michigan-based Doner, and The Advertising Council, with funding from the Charles Stewart Mott Foundation.  The television, radio and print PSAs are being distributed to some 30,000 media outlets around the country this month.

“These PSAs send a powerful message about the importance of afterschool programs and the impact these programs have on young lives,” said Afterschool Alliance Acting Director Judy Samelson.  “They are designed to create a groundswell of support to bring afterschool programs to every community in the nation.  Our goal is for every child in America to have access to afterschool programs by the year 2010, because afterschool programs keep kids safe, help working families and improve academic achievement.”

“Parents agree that the physical, emotional, and educational well-being of their children is of paramount importance,” said Peggy Conlon, Ad Council President and CEO.  “Sometimes it is difficult to ensure that kids are participating in safe and positive activities when school ends. Afterschool programs are a solution that appeals to both parents and their children.  That’s why it’s so important for us to let families know that these programs are out there.  With the top-notch creative produced for this public service campaign and the relevancy of the issue, I’m confident the PSAs will be widely used.”

The PSAs were developed on a pro bono basis by Doner – the largest independently-owned advertising agency in North America.  In addition to the television, radio and print spots, the campaign includes billboards and web banner PSAs.  All the spots direct viewers, listeners and readers to call 1-800-USA-LEARN or visit www.afterschoolalliance.org to learn how to bring quality afterschool programs to their communities.  The print ads are available in English; the radio spots will be available in Spanish as well as English in March of 2001. 
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Add One

The television PSA says:

“What is a hero?  Are heroes born, or are they made?  In afterschool programs, your kids will uncover hidden strengths, discover they have the power to change their future, and find the hero inside themselves.  Let us know you want afterschool programs in your area.  Call 1-800-USA-LEARN.  Afterschool programs.  Helping kids find the hero within.”

The need for afterschool programs is growing.  In two-thirds of U.S. households with married couples and children under age 18, both parents work outside the home.  Nationally, more than 28 million school-age children have either their only parent or both parents working outside the home.  As many as 15 million children are left unsupervised during non-school hours. 

Afterschool programs offer young people safe, enriching, fun and exciting places to spend the hours after the school bell rings at 3 PM.  Research shows that afterschool programs are a good investment; they improve academic achievement, keep kids safe, help working families, and teach children social skills and conflict resolution. Afterschool programs also lead to increased school attendance and lower dropout rates.

Americans recognize the value of afterschool programs.  A recent poll found that nine in ten Americans say there should be some type of organized activity or place for children and teens to go after school every day that provides opportunities to learn.  Decision-makers, too, are demonstrating support.  President Clinton has urged Congress to increase federal support for afterschool programs to $1 billion dollars next year. 

The Afterschool Alliance is a growing partnership of public, private and nonprofit groups committed to raising awareness and expanding resources for afterschool programs.  The Alliance grew out of a partnership between the Charles Stewart Mott Foundation and the U.S. Department of Education around the 21st Century Community Learning Centers initiative.  The Alliance is currently coordinated by the Mott Foundation.

The Advertising Council is a private, nonprofit organization which has been the leading producer of public service communications in the United States since 1942.  The Council supports campaigns that benefit children, families and communities.  The communications programs are national in scope and have generated strong, measurable results.  Ad Council campaigns, such as “Friends Don’t Let Friends Drive Drunk,” “Take A Bite Out of Crime,” and “A Mind is a Terrible Thing to Waste,” have helped to save lives and resources, to educate the public about the issues and concerns of the day, and to make America a healthier country in which to live.  In 1999, Ad Council campaigns received more than $1 billion in donated media time and space. 
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The Charles Stewart Mott Foundation was established in 1926 with a mission to support efforts that promote a just, equitable, and sustainable society.  For 60 years, Mott has provided more than $200 million locally, nationally, and internationally for the development of community-school partnerships.  Mott has committed more than $100 million over several years to afterschool and the 21st Century Community Learning Center afterschool program initiative for training, technical assistance, evaluation, and public awareness building.

#     #     #

NOTE:
Media review copies of the new PSAs are available from Lisa Lederer or Gretchen Wright at 202/371-1999.
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