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NEW NATIONAL AFTERSCHOOL INITIATIVE UNVEILED

JCPenney CAN DO Afterschool Responds To 

Need For Afterschool Programs 

ATLANTA, September 1, 1999 — An overwhelming majority of parents say they want and need afterschool programs, according to a study released today by JCPenney and the Charles Stewart Mott Foundation.  The Mott/JCPenney Afterschool Survey, based on interviews with 1,100 registered voters between July 27-29, 1999, found that:

· 92% believe there should be some type of organized activity or place for children and teens to go every day after school
· 65% believe there are not enough afterschool programs available for children
· 85% believe it is difficult for parents to find afterschool programs in their own communities
In response to this growing need for afterschool programs, JCPenney today announced a multi-year, multi-million dollar initiative to enhance and expand quality, affordable afterschool programs for children ages 6-18 nationwide.  The new initiative, JCPenney CAN DO Afterschool, is an unprecedented partnership between JCPenney, Boys & Girls Clubs of America and our public schools with the Afterschool Alliance, and is designed to impact millions of children in cities and towns across America. 

“Fifteen million children are home alone after school.  And many parents agonize about where their children are and what they are doing during the critical after school hours.  JCPenney wants to provide families with solutions,” said James E. Oesterreicher, chairman and chief executive officer of JCPenney Company, Inc., today at a ceremony in Atlanta’s Centennial Park with United States Secretary of Education Richard Riley.  “This is the beginning of a multi-year campaign and JCPenney hopes others will recognize the importance of afterschool programs and join in our efforts.”

The survey was conducted by Lake Snell Perry & Associates and The Tarrance Group and was funded by JCPenney.  The margin of error for the poll was +/- 3.1.

"The need and demand for afterschool programming is tremendous," remarked United States Secretary of Education Richard W. Riley.  "These resources will help expand the availability of afterschool centers to give children safe and engaging learning activities outside of the school day.  This generous JCPenney commitment is an example of how businesses can take the lead in education  and make a great difference in the lives of children and families."

Why Afterschool?

Studies show that children who participate in afterschool programs demonstrate better achievement in math, reading and other subjects.  Afterschool programs offer safe, constructive environments for children, and provide opportunities for positive interactions with peers and caring adults. These programs also provide peace of mind to parents concerned about their children being alone and unsupervised after school. 

“Since children have the potential to spend hundreds of hours each year in afterschool and summer programs, we have a tremendous opportunity to make a significant and positive impact on their lives through JCPenney CAN DO Afterschool,” said Roxanne Spillett, president of Boys & Girls Clubs of America.

The JCPenney Initiative

JCPenney CAN DO Afterschool provides a wide range of resources to help the nation’s leading providers of afterschool programs enhance curriculums, upgrade facilities, train staff and volunteers and reach out to kids across the United States.  The components of the program include:

· JCPenney CAN DO Afterschool is funding Project Learn, a proven Boys & Girls Clubs of America program that boosts kids’ academic performance and inspires them to make positive choices that increase their chances for lifelong success.  JCPenney CAN  DO Afterschool Project Learn will be available in 2,200 communities and will reach three million children throughout the school year and during the summer months.
· JCPenney is a founding member of the Afterschool Alliance, a unique partnership of public, private and nonprofit organizations dedicated to building awareness and expanding resources for afterschool programs.  The Afterschool Alliance grew out of a $1 billion federal commitment through the U.S. Department of Education to expand the number of high-quality afterschool programs that exist in our public schools.

In addition to enhancing and expanding programs for children, JCPenney CAN DO Afterschool will offer information for parents who are looking for programs in their communities.  For information on finding, evaluating and/or starting afterschool programs, please call 1-800-USA-LEARN and request a Parents Resource Action Kit, developed by the Afterschool Alliance in partnership with JCPenney CAN DO Afterschool.

J. C. Penney Company, Inc is committed financially and through associate involvement to supporting quality education for communities, families and children.  JCPenney is one of America’s largest department store, drugstore, and catalog retailers.  The Company operates nearly 1,150 JCPenney department stores in all 50 states, Puerto Rico, Mexico, and Chile.  In addition, the Company operates 21 Renner department stores in Brazil.  Eckerd Drugstores is comprised of nearly 2,900 drugstores located in the Southeast, Sunbelt, and Northeast regions of the U.S.  JCPenney Catalog, including e-commerce, is the nation’s largest catalog merchant of general merchandise.  JCPenney Direct Marketing Services markets insurance products and membership services to various credit card customers by direct response solicitations primarily in the United States and Canada.  
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